DECORATIVE CONCRETE

By Ryan Olson

Hardscape Design
Creates A Canvas
For Historic
Post Office

The close working relationship between the
concrete contractor and the design team
was crucial to the success of the decorative
concrete work on a restoration project.

F

or the Wallis
Annenberg Center for
the Performing Arts,
located in Beverly Hills,
California, architects
were challenged to
restore the historic 1933 Beverly Hills
Post Office and a new 500 seat theater. The Post Office also includes an
additional 150 seat theater. The new,
modern building was designed to
reflect the activity of what happened
on the site so many years ago. The
sides of the building display what
appears to be open and partially
opened letter envelopes, a nod to
the historical nature of the site.
“The building was so extravagant. There was this beautiful post
office building and the striking
new building. We worked primarily with the landscape architects,
Lutsko Associates to achieve something subtle which would create a
nice canvas for the building,” says
Lance Boyer, president of Trademark
Concrete Systems, Inc. and Chairman
of ACI 601D (Decorative Concrete
Certification).
Trademark Concrete Systems Inc.,
Anaheim, California, was tasked with
constructing the cast-in-place planter
walls and decorative concrete pedestrian and vehicular paving. In business since 1997, Trademark Concrete

Systems Inc. focuses on providing
higher-end decorative concrete work.
Considering the job was a project
spotlighted in Beverly Hills, Boyer
says the expectations were quite
high.
“This Los Angeles market is a
sophisticated decorative concrete
market. The architects and landscape architects understand decorative concrete and they have a
good understanding of concrete in
general.”
The project called for 940 lineal
feet of cast-in-place concrete walls
ranging in height from four feet to 14
feet; 34,000 square feet of EcoCast
finish pedestrian and vehicular paving and 1,100 lineal feet of cast-inplace steps. The pedestrian and
vehicular paving as well as the steps
featured Beverly Hills Beige integral
color seeded with Feldspar, a reflective aggregate.
While the vast majority of the
walls were straight, some curved
walls reached heights of 14 feet.
The walls were built using site-built
plywood forms and finished with a
smooth texture. Walls which were
less than five feet were stripped and
finished on the same day.
“A lot of contractors don’t do
that, however, in doing so, we get
a more consistent finish on the

concrete when we strip and finish
decorative concrete walls the same
day,” Boyer says.
According to Boyer, the biggest
challenge of the project were the
multitude of parallel saw cuts, over
16,700 lineal feet which would provide the linear hardscape design.
During the design stages of the
project, Boyer and his team communicated with the landscape architect
to discuss the technical issues of the
project.
“We focus a lot on controlling
cracking. We work with the design
team and submit shop drawings,
something most decorative concrete contractors don’t do, but
they should,” he says. “We take the
design and recommend ways to minimize shrinkage cracking and improve
the concrete paving as a whole.”
Since the design itself was very
lineal and many of the joints were
placed in a longitudinal direction,
Boyer said he recommended adding transverse joints to break it up in
smaller areas. “Architects don’t want
to interrupt the design with cuts, but
we try to minimize the disruption to
their design and always explain that a
joint is far better than a crack.”

SAW CUTS
“A big challenge, especially in
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THE PLAYERS
Concrete Contractor:
Trademark Concrete Systems, Inc.
Architect: SPF:a, Studio Pali
Fekete architecture
Landscape Architect: Lutsko
Associates
General Contractor: Matt Construction
Products Used on the Job:
EcoCast surface retarder
Feldspar
Trademark Beverly Hills Beige
integral color

SAMPLES AND SHOP
DRAWINGS
Making samples of the potential

Photo Credit: Trademark Concrete
Systems Inc.

concrete, is to have a long straight
line,” Boyer says. “You’re cutting a
600 foot straight line and you’re making multiple [concrete] placements
between the starting point and the
ending point.”
The whole job was based on a
grid, which should have made the
project easier. However, as Boyer
notes, “another significant challenge
in decorative concrete is to maintain
a square—parallel and perpendicular
lines—that extend for several hundred
feet.”
To make the saw cuts accurate,
Trademark’s crews utilized a total station unit. He says, contractors should
embrace technology to assist with consistency throughout the project.
Boyer’s team hand cut all joints by
hand using a circular saw on rollers
outfitted with diamond blades. “We
don’t use a large walk-behind saw. We
have a team of dedicated craftsmen
who saw cut the joints and they are
great at it.”
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